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YUKON FISH

Box 31104, Whitehorse, Yukon, Y1A 5P7
Phone: (867) 667-3754 Fax: (867) 393-6947 officemanager@yfwmb.ca

Re: Yukon Fish & Wildlife T A 20:20 Vision
Dear Yukoners;

In the fall of 2008, the Yukon Fish & Wildlife Management Board (the Board) launched an initiative

titled Yukon Fish & Wildlife T A 20:20 Vision which was created as part of our mandate "to act in

the public interest” for the benefit of Yukon fish and wildlife and their habitat. The Board, in
partnership with the RRC6s and the Yukon Sal mon
strategic advice and recommendations to the responsible governments (Yukon Government, First
Nations, and Canada) on the management of Yukon
perspective, the single most important aspect of this is to learn what Yukon residents think about

the current state of these resources and what their vision is for the future.

Over a three month period, from November 2008 to January 2009, we engaged with Yukoners
from all cultures and all walks of life, young & old, male & female to hear the opinions and views of
the Yukon people and met with many agencies and associations or other such groups to provide
information and to hear their views. We also held a two day Symposium in Whitehorse, numerous
community meetings and made a series of presentations in Yukon schools to hear the views of our
youth as well.

To help stimulate discussion, we provided a Yukon Fish & Wildlife Public Discussion Document in
mid November to inform Yukoners of the current state of our fish & wildlife resources and how they
are being managed. In addition, we publically distributed a list of questions designed to prompt
Yukon people to think about:

Where are we with fish and wildlife management in the Yukon?
Where are we heading?

Where do we want to go?

How do we get there?

What is your vision for the year 20207?
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The Board also commissioned a survey from a representative sample of Yukoners to provide a
baseline for the devel opment of our vision for
the results of this survey to the Yukon public for reflection and consideration as a part of our 20:20
initiative. (This document is available online at http://www.yfwmb.ca).

We believe that this is the first time that such information on Yukon Fish & Wildlife has been
quantified in such a manner and many of the results are both surprising and encouraging. At the
same time, we believe that t he ghthissumgy serfe, inyfniakyo n e
ways, as a wake up call for the future.

Over the next few months the Board and its partners will compile the results of all the other
comments we received during November to January and incorporate these along with the
attached survey to formulate a Vision and Strategic Guidelines for Yukon Fish & Wildlife for the
year 2020. These will be presented to the responsible managing governments and made available
to Yukoners.

As a public Board, we have enjoyed interacting with Yukoners throughout the Territory and we
have learned a lot from this initiative. It would be our greatest wish that this type of interaction with
Yukoners continue in the future and we encourage any and all governments, councils, groups or
associations to follow s ui t on different aspects of fish &
more to learn.

Thank you i Mussi Cho

Don Hutton, Chair
Yukon Fish & Wildlife Management Board
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http://www.yfwmb.ca/

1 BACKGROUND / METHODOLOGY

In November of 2008, the Yukon Fish and Wildlife Management Board contracted DataPath Systems
conductmarketNB a S| NOK Fa LI NI 2F | ONRBIFRSNJ AGNFGdS3e LI
was to conduct aurvey of aandom representativeample of Yukoners to gain insights into their attitudes
toward fish and wildlife issues in the Yukon.

A

For thisproject a telephone and oline panel of YukoNB & A R@EnjoisQriiey was conductedetween
Nov 16 and Dec 2, 2008.

A total of 311completes¢ 160 in Whitehorse and 147 outside of Whitehorse (4 refused to report
community)were completed. The data was theveighted by community, gender, and age to represent
the actual population.

The report is divided inté sections:

e Outdoor Activities,

e Values and Concerns,

e DecisionMaking, Tourism
e Why Yukoners live heye
e and Demographics.

All comments are listed in the Appendityperlinks in the document will connect each section to the
comments related to that section, andtffe 6 O1 G2 GKIFIG aSOGAz2y 2F GKS
between hyperlinks.
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2 OUTDOOR ACTIVITIES

| TIME OUTDOORS

The aerage hours spent outdoors during the weakd on the weekend were similar @.and 6.5)
however when broken out by hours atieere significant differences During the week49% spend fewer
than 3 hours per days, while on the weekend a2d@ospend less than 3 hours outdoors

On a typical weekday (Monday to Friday), excluding time working or
commuting to and from work, how many hours do you spend outdoors?

25%
W Yukon
18%
16%
% i I i -
Less than 1 10to 15 16to 20 20 +

Differences between groups for time outdoors during the week show:

A Higher(more outdoor hours)n the communities (10.8 vs. 5a¥erage hoursn Whitehorse)
A Higher among males (8.9 vs. 4&rage hourgor women)
A Higher among First Nations (11.9 vs. 5.9 for-fnst Nations).

On a typical weekend (Saturday - Sunday), excluding time working or
commuting to and from work, how many hours do you spend outdoors?

28%
0,
24% M Yukon
17%
12%
6%
— -~ i
Less than 1 One Two 10to 15 16to 20 20+

On the weekends, only 25% spend fewer than 3 hours outdiféerences between groups for time

outdoors during the weednd shows:

A More outdoor time is spent byesidentsin the communities (7.8 vs. 6.2 in Whitehorse) (Communities
show less difference between weekday and weekend, where in Whitehorse, activitysasrea
approximately 1 hour per day on the weekends)

A Higher among males (8.8 vs. 4.3 for women)

A Higher among First Nations (8. 6.5 for nokFirst Nations).
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|TOP ACTIVITIESSPRING, SUMMER, FALL

Walking is the most popular activity.

For each season, please tell me the types of outdoor activities you
s participate in (Spring, Fall and Summer)
B1% 75% 73% 72% 70%8

% 65% = a8
°54‘%54%51%48%46%44% “ B Yukon
' I I I I I I I AR
| I T T I T I T I I I T T T I I I I i I T I T I I I 1
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Walking (summe81%, Fall 3% Spring 3%)

Gardening (summer 72%, Sprirg)/s Fall 8%)

Camping (Summer 70%)

Hiking (Summer®%, Fall 54%, Sprin§%)

Fishing (Summer48s)

Biking (Summer 51%)

Berry picking (Fall48%)

Whitehorse residents were more likely than those in the communities to walk, garden, camporilies.
Women were more likely to walk and garden, while men were more likely to fish, bike and hunt.

OUTDOOR ACTIVITIE®INTER

Walking is also the mospopular

winter activity. For each season, please tell me the types of outdoor activities you

participate in (Winter)

. e 68%
e Walking and Skiing aremore # Yukon
common among Whitehorse
residents than those in the 33%

communities  while  Winter 22% 21% 21% 1%

fishing is higher in the i i i

communities i
Walking  XcountrySki DownhillSki  Bird Hiking Fishing

WINTER ~ WINTER  WINTER  Watching  WINTER  WINTER
WINTER
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TOTAL PARTICPATION

Have you ever ...?

85%
47%
7% i Viikan
e
Fished Hunted Trapped

The majority of Yukoners have Fished, while nearly half hiamed. Only 7% havEapped.

e Fishing is more common among: those age; 39 (94%), and those born in the Yukon (96%)
e Hunting is more common among: those in the Communities (63%), Men (64%), and First Nations (67%
e Trapping is more common among: tleom the Communities (18%), Men (12%) and First Nations (19%)
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FISHING

What year was the most recent time?

(Fishing)
52%
B AMonNg
13% 89 10% 16% those
A — [S— |- | ever
| | | | | | Fished
Before 2000 2006 2007 2008
2000 to
2005

Most Yukonerswho have evelfished, have done so in 2008. (52%)
e Fishng is more likely in 2008 among residents the Communities (62%), among Men (58%), First

Nations (58%and First Nations (61%).

How many years have you been doing
this activity? (Fishing)

43%

B Among

21% those

8% 8% 10% 11% ever

H = N Fished
1 2-3 4-5 6-10 10-20 over
20

Most Yukoners who fished, have been doing so for over 10 Years (64%).

e Higher among men (68%), those over the age of 50 (72%), and First Nations (71%).
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HUNTING

What year was the most recent time?

(Hunting) o
E Among
16% 12% 6% 11% those
. E = = ever
| | | | Hunted
Before 2000 2006 2007 2008
2000 to
2005

Most Yukoners who have Hunted, have done so in 2008. (55%)

e Hunting is more commoim 2008among residenin the Communities (60%), among Men (64%), First
Nations 67%).

Most Yukoners who have Hunted, have been doing so for over 10 Years (58%).

e Hunting for ten or more years isdher in the Communities (71%), amgpthose over the age of 50
(72%), and First Nations (86%).

How many years have you been doing
this activity? (Hunting)

38%
M Amon
20% those g
139 0 14%
o 12% 9 ever
Hunted
| |

4%

[ [ =

1 2-3 45 6-10 10-20 over
20
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TRAPPING (CAUTIONAM SAMPLE SIZE)

What year was the most recent time?

: (Trapping)
40% 34%
19% H Among
those
5% 0
(=== 2 1 ever
Trapped
Before 2000 2006 2007 2008
2000 to
2005

Most Yukoners who have Trapped, have either done so in 2008 (34%) or prior to 2000 (40%)

e Recent Trapping is higher in the Communities (60%), among(B8), and those 3§ 49 years old
(45%).
Most Yukoners who have Trapped, have been doing so for over 6 Years (56%).

e Trapping in the past 6 years, igher in the Communities (61%), among those over the age of 50 (75%),
and First Nations (59%).

How many years have you been doing
this activity? (Trapping)

28%
o H Among
16% 15% 139% 13% 15% e
ever
Trapped
1 2-3  4-5 6-10 10-20 over
20
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3 VALUES AND CONCERNS

| APPROVAL

Most Yukoners approve of Fishing, Hunting and Trapping.

e The weakest area of support was for Trapping, among women (77%), and those under the age of 35
(76%).

|IMPORTANCE TO QUALIOF LIFE

Twothirds of Yukoners feel thdish and Wildlife is Extremely Important to their quality of life.
e Importance is lgher in the Communities (74% vs. 64% in Whitehorse)
e Importance is alsoigher among First Nations (96%. 62% for nosrirst Nations).
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